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Happy and Healthy New Year to 
all our customers, old and young.
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Replace the pane, not the frame!

Have Your Windows 
Steamed Up?

Social distancing in operation Faulty locks, handles or hinges?

Priority freephone

www.cloudy2clear.co.uk

Love Your Home - Protect Your Windows - Save Money 

All glazing backed by our “I really liked the fact 
that they were a local 

community run business”  
Janet Beard Get a FREE Quote

We are a 
Checkatrade

Member

Cloudy2Clear, A Local 
Service, Saving You Money.
As a leading domestic glass 
replacement company for more 
than 16 years, Cloudy2Clear 
windows are the leading name 
in the industry. There is no 
need for you to risk your 
windows by using the dreaded 
double glazing cowboy down 
the street. You can join over 
336,000 happy customers and 
replace your glass ethically 
and affordably. If you have 
a failed glass unit, it may 
not provide you with the 
protection you need or be as 
energy-efficient as it once 
was. Take a minute to check 
your home to see if any double 
glazing has failed? Taking 
action now can prevent future 
financial problems.

When talking to the Manager of 
Cloudy2Clear windows Brian 
Stanley it became clear that these 
values have been held dear for a 

number of years. Since starting 
the business some years ago 
Cloudy2Clear have remained true 
to their core values of supporting 
the local community by providing 
a service that saves the public 
money.

The Cloudy2Clear service only 
requires the glass to be replaced 
and not the whole window 
once the unit has failed. Brian 
commented “Cloudy2Clear were 
able to assist our community 
through the last financial crisis 
in 2008 due to the savings that 
can be made in using our service. 
Unfortunately we might be going 
through something similar again 
soon and the public can rest 
assured that we will be there to 
help once again”.

For a free quotation please call 
0800 61 21 118 or visit www.
cloudy2clear.co.uk.

Ask me about our 
fantastic Energy 
Saving Glass.
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We install only the 

highest quality 

branded product but 

at “true value for 

money prices”

Mon-Fri 09.00-16.00, Saturdays - by Appointment Only (please call Mon-Fri to book an appointment)
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291 Wood End Road, Wednesfield, WV11 1YQ
07747 661890    07375 590813

MEASURING SERVICE
DELIVERY ESTIMATES

OPENING HOURS
 Mon-Fri 08:30-17:00
 Sat 09:00-15:00
 Sun Closed
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A Million Dreams at Oak Meadow
Oak Meadow Primary in Ashmore Park recently 
transformed the school with their ‘A Million 
Dreams…’ gallery exhibition. 

After a week of excitement, where creativity 
overflowed, the transformation of the school 
was completed. With it came the opportunity to 
present every child’s artistry, expertise and 
proficiency to parents and families, the local 
community and specially invited guests.

All children learned about a particular artist and 
their influence on learners today. The diverse 
styles and cultural impact of Picasso, Seurat, 
Gaudi, O’Keefe, Goldsworthy, Banksy and Britto 

were explored across the school with a variety 
of mediums used. Children reflected on their 
life-long ambitions for themselves within their 
drawings, sculptures or paintings. 

Deputy Headteacher, Paul Lane, said “We hope 
that everyone who visited our ‘Gallery of 
Dreams’ marvelled at our children’s outstanding 
knowledge, skills and hopes for the future. Every 
child will receive their artwork as a gift from the 
school as a thank you for all of their effort and 
desire in bringing the gallery to life with one 
simple condition … they continue on their path 
as outstanding learners and make all of their 
dreams for the future come true!”
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SERVING THE MIDLANDS IN ALL ASPECTS OF THE ROOFING INDUSTRY

Contact us:

07711 956110 or 01902 680515

� sedwardsroofingspecialists@outlook.com |  � sedwardsroofingspecialists.co.uk

�  Full re-roofs

�  Flat EDPM (rubber) roofs/ orangery roofs

�  Canopies/porch roofs/ lean to roofs

�  Conservatory roofing conversions

�  Fascia/soffits/guttering - total replacement or capping 

�  Valley work/lead work/hip and ridge work

Free, no obligation quotes

“Keeping the warm in
and the weather out”

S EDWARDS 
Roofing SpecialistsRoofing Specialists
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Use all your  3 votes for Labour  

on  Thursday 4th May 2023 

Wednesfield South   

Your Local Labour Team 

Succesfully defending local Green 

Belt spaces on Linthouse Lane 

Working with local groups to  

establish and fund veterans  memorials 

Successful Campaigns for          

Defibrillator Installations Across 

Wednesfield shops and parks 

Successful council £3.2M Towns 

Fund bid for Wednesfield Village 

P&P Jacqui Coogan  on behalf of the Labour Party.  26 wood Avenue, Wednesfield, Wolverhampton. WV11 1NL.  

X 
 

Ciaran Brackenridge 
 

  

 

Greg Brackenridge 
 

  

 

Jacqui Coogan 
 

  

X 
X 
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Wolves Foundation
Our History

Wolves Foundation began life as Wolves in the 
Community in 1991, thanks largely to the work 
of the late Baroness Rachael Heyhoe-Flint, a 
pioneering cricketer who also had a spell as a 
Wolves director and club vice-president. 
Rachael was in charge of the public relations at 
the club and would arrange for players to carry 
out visits in the community.

In 2008, we became a registered charity as 
Wolves Community Trust, gradually increasing 
the number and range of our projects. We then 
rebranded as the Wolves Foundation in 2017 
and have continued to expand our programme 
of activities ever since, with over 40 different 
projects now running throughout the city.

About us

Wolves Foundation is a cornerstone of the city 
of Wolverhampton. Through a team of highly 
skilled, dedicated staff and volunteers it 
harnesses the strong local connection with 
Wolves to motivate, educate and inspire tens of 
thousands of beneficiaries of its work across the 
city.

The charity works in partnership with key local 
stakeholders including the local authority, police, 
health service and education providers to 
identify risk factors in the city around societal 
issues and health status; using data and insight 
to deliver evidence-based practice through its 
vast array of projects that address these needs 
through its key three objectives;

• Healthier, more active people
• Lifelong learning and skills
• Safer, stronger communities

Working in the community is vital to its work and 
removing barriers to engagement regardless of 
age, gender, race, religion, sexual orientation, or 
disability. With participants ranging from 1 
month to 100 years old across 225 different 
delivery sites in the city, work is delivered all 
year round improving the physical and mental 
health, personal development and life choices of 
the people engaged in its work.

Data from its last 12 months work shows;

• 92% of participants have improved their   
 mental and physical wellbeing
• 90% of participants have improved their   
 educational achievement
• 84% of participants feel they now contribute  
 more to a safer, stronger, more inclusive   
 community.

Fairtrade Partnership

Wolves Foundation have given their support to 
Fairtrade Fortnight, an awareness campaign 
promoting better prices, decent working 
conditions and fair terms of trade for farmers 
and workers in the developing world.

For over 20 years now, Fairtrade campaigners 
have played a crucial role in calling for a fairer, 
greener and more sustainable future for food, 
and this two week spell, starting today, encour-
ages and reminds people that, even at a local 
level, their actions can make a positive impact 
on a global scale.

That is why Wolves Foundation have – for the 
first time – decided to join the campaign, 
partnering up with Wolverhampton Fairtrade 
Partnership who were the first in the country to 
be awarded Fairtrade status by the Fairtrade 
Foundation, an accolade they have now held for 
19 years.

“Fairtrade is a really important initiative where, if 
you buy food and drink from Fairtrade, part of 
that money is used to help farmers in the 
countries producing the products to improve 
their lives,” says Wolves Foundation’s Senior 
Schools Officer Marnie Richards.

“It can help them receive a fair income, as well 
as being invested into community projects in 
their local areas such as transport, water supply 
and schools and education.

“It also helps the environment because farmers 
who sell Fairtrade products must follow certain 
guidelines such as improving soil and water
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quality, avoiding using harmful chemicals and 
reducing their greenhouse gas emissions.
“You can buy Fairtrade products all the year 
around but this fortnight is about bringing 
together local businesses and organisations to 
raise awareness and celebrate the positives.”

The Wolverhampton Fairtrade Partnership was 
initially set up by former MP Lord Bilston Dennis 
Turner, and current chair Julia Farrell recently 
visited Molineux to confirm the new partnership.
Julia met with Marnie and Wolves Foundation 

Schools’ Officer Jeevan Kang, who has also 
been leading on a special project which will 
conclude during Fairtrade Fortnight.

“Jeev has been delivering a Fairtrade workshop 
via a six-part programme at Stowlawn Primary 
School which will then finish, here at Molineux, 
on March 1st,” added Marnie.

“This will include fun activities such as football 
sessions, Fairtrade workshops and a tour of the 
Stadium.”
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Based in Wolverhampton, Emer Morris LLB (Hons), director of Evergreen Wills Limited has provided a
will writing service in the area for over 15 years. 

She is a member of the Institute of Professional  Will  Writers and has many satisfied clients and families in 
Wolverhampton, Dudley and the surrounding areas. 

There are no forms to fill in. We listen to your needs and give advise based on individual circumstances.
We visit you in your own home with the initial consultation being free of charge with no obligations. 

As a small firm we are able to provide a personal service to our clients taking time to discuss your needs
and wishes as an individual. 

t: 01902 921611
e: info@evergreenwills.co.uk

w: www.evergreenwills.co.uk

Specialists in Wills, Property Protection,
Probate and Lasting Powers of Attorney
Specialists in Wills, Property Protection,
Probate and Lasting Powers of Attorney

Forget fence worries for good.

01902 787218 | colourfencewolverhampton.co.uk
For a FREE, no-obligation quote, find out more via:

*t&c’s apply - see website for details 
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Ashmore Glass & Mirrors Ltd
Window Repair Service

Condensation in your 
double glazing? 
We have the answer!

Units 17, 18, 19, 29, 30 Essington industrial Estate, Bognop Road, Essington WV11 2BA

LET us keep you in the frame.
Upgrade your old windows to :-
·  New Energy Efficient
·  Glass units. (A Rated)
We can change:-
·  Window locks
·  Door locks
·  Steamed up double glazed units
·  Mirrors
·  Shelves
·  Security upgrades
·  24 hour lock smiths
·  Broken Hinges

Please call for details: Wolverhampton - 01902 488334
Walsall or Willenhall - 01922 400029

Freephone - 0800 980 9620
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Please call Gary on

01902 519221

39Please tell the businesses where you saw their advert.



40 To advertise, please email simon@westmidlandsmagazines.com



Improve, Don’t Move!
Maximise the value of your home.
It’s time to upgrade your current garage door to a Garolla. 
They’re strong, secure and thermally insulated. So if you’re 
transforming your garage into a home gym, offi ce space, 
garden bar or simply using it to house your pride and joy, 
Garolla has the perfect solution to transform your home.

  SPACE-SAVING – MAXIMISE YOUR GARAGE HEADROOM

  SECURITY-ENABLED AUTO-LOCKING SYSTEM

  CHOICE OF 21 COLOURS TO MATCH YOUR HOME

  REMOVAL AND RECYCLING OF YOUR OLD DOOR

  DEDICATED AFTER-CARE TEAM

www.garolla.co.uk

9.8 out of 10 4.8 out of 54.8 out of 5 / 4,700 reviews

GAROLLA     PREMIUM
Increased Security • Double Insulation

One-Touch Close

£895
COMPACT  • UP TO 2.4M PREMIUM   5.1M   BLACK

£2,740

PREMIUM  3.4M  ANTHRACITE
£1,990FREE 

FITTING
PAYMENT ON 
INSTALLATION

01902 581 449 
0121 369 0917

Ring Simon on 07534 603662 or
email simon@westmidlandsmagazines.com
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A lifetime of getting green 
fi ngers might be taking its toll 
physically on the 67-year-old 
broadcaster and writer Monty 
Don: aside from his bout of 
peritonitis in 2007, a stroke that 
could have killed him a year 
later, and battles with 
depression – for which 
he says gardening has 
been a better antidote 
than any prescription 
drug – the everyday 
rigours of fl owering and 
weeding, pruning and 
digging have left his 
body as weathered as 
one would expect… not 
that he cares.

“It’s a strange day 
when you put the 
visual appearance of 
your garden over yourself,” he 
laughs. “For me, that was quite 
some time ago, but it all relates 
back to how passionate you are 
about a subject or a project.

“It’s a big job to keep my garden 
how I want it, and to keep 
going – you do that because 
it’s important not only for 
the future, but in respecting 
the effort you have put in 
previously.”

A renowned writer on all things 
horticultural since the early 
1990s, Don has had over 20 
books published and still pens a 
number of popular newspaper 
columns. 

He became the welcoming, 
enthusiastic, all-knowing expert 
on the BBC’s Gardeners’ World

programme 
between 2003 
and 2008, before 
taking on lead 
presenting duties for 
its fl agship Chelsea 
Flower Show in 2014. 

Well dressed in his ‘painterly’ 
style and with a sparkling 
demeanour, Monty’s garden at 
Longmeadow in Herefordshire 
has become something of a 
national horticultural staple, 
with fans sharing in the ups 
and downs of tending to an 
expansive plot that continues 
to throw up new challenges. 
“We’ve had all manner of 
issues over the past few 
years, especially some 
drainage issues.

“Where nature is concerned, 
you’ve got to expect the 
unexpected – it’s a fun part 
of the process… at least, 
fi xing it is!”

When asked about his own 
inspirations, he admits to 
having been infl uenced by 

the style and aesthetics of 
French gardener Nicole de 
Vesian, who passed away 
in 1996.

“Nicole had a great feeling 
for both colour and form, 
and then for space,” he 
says. “Her use of colours 
could look muted and 
faded at fi rst, but when her 

gardens were in bloom they 
looked fantastic when the sun 
is shining. And she used the 
space in between plants and 
sculptures better than anyone. 
That’s been a blueprint I’ve 
used for Longmeadow for quite 
some time. 

“I think it’s important to have 
heroes and inspiration, no 
matter who you are or for how 
long you’ve been in the game.”

The Full Monty

the style and aesthetics of 
French gardener Nicole de 
Vesian, who passed away 
in 1996.

“Nicole had a great feeling 
for both colour and form, 
and then for space,” he 
says. “Her use of colours 
could look muted and 
faded at fi rst, but when her 

Even after four decades, green-fi ngered 
expert Monty Don’s passion for the outdoors 
shows little sign of waning, as he explains 
why gaining new inspiration is so important.
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Breathe new life into your old, printed
patterned concrete driveway or patio

For a free no obligation quote
call or message Bryan on
07709 921163

Is your driveway looking faded and worn? 
If so, we can revive and protect it with 2 coats of high quality lacquer,

with anti-slip agent included; plus colour top up. 

With 25 years+ experience what are you waiting for? Give us a call today!
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