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Replace the pane, not the frame!

Have Your Windows 
Steamed Up?

Social distancing in operation Faulty locks, handles or hinges?

Priority freephone

www.cloudy2clear.co.uk

Love Your Home - Protect Your Windows - Save Money 

All glazing backed by our “I really liked the fact 
that they were a local 

community run business”  
Janet Beard Get a FREE Quote

We are a 
Checkatrade

Member

Cloudy2Clear, A Local 
Service, Saving You Money.
As a leading domestic glass 
replacement company for more 
than 16 years, Cloudy2Clear 
windows are the leading name 
in the industry. There is no 
need for you to risk your 
windows by using the dreaded 
double glazing cowboy down 
the street. You can join over 
336,000 happy customers and 
replace your glass ethically 
and affordably. If you have 
a failed glass unit, it may 
not provide you with the 
protection you need or be as 
energy-efficient as it once 
was. Take a minute to check 
your home to see if any double 
glazing has failed? Taking 
action now can prevent future 
financial problems.

When talking to the Manager of 
Cloudy2Clear windows Brian 
Stanley it became clear that these 
values have been held dear for a 

number of years. Since starting 
the business some years ago 
Cloudy2Clear have remained true 
to their core values of supporting 
the local community by providing 
a service that saves the public 
money.

The Cloudy2Clear service only 
requires the glass to be replaced 
and not the whole window 
once the unit has failed. Brian 
commented “Cloudy2Clear were 
able to assist our community 
through the last financial crisis 
in 2008 due to the savings that 
can be made in using our service. 
Unfortunately we might be going 
through something similar again 
soon and the public can rest 
assured that we will be there to 
help once again”.

For a free quotation please call 
0800 61 21 118 or visit www.
cloudy2clear.co.uk.

Ask me about our 
fantastic Energy 
Saving Glass.
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Breathe new life into your old, printed
patterned concrete driveway or patio

For a free no obligation quote
call or message Bryan on
07709 921163

Is your driveway looking faded and worn? 
If so, we can revive and protect it with 2 coats of high quality lacquer,

with anti-slip agent included; plus colour top up. 

With 25 years+ experience what are you waiting for? Give us a call today!
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Join Now

07432244315

JUNIOR
CRICKET

SPRINGVALE 
CRICKET CLUB

Training
from 20th April

EVERY THURSDAY

WHO CAN JOIN?

Boys & Girls

Any ability

8 - 15 years old

TRY IT JUST

/Session£3

SPRINGVALE CRICKET CLUB
 Millfields Rd, Wolverhampton, Bilston

WV14 0QR

More Information www.springvalecc.co.uk      Richard Homer       07432244315

6PM - 7/30PM

BILSTON WV14 0QR

 

01625 524021—Option 1      info@regentparks.com                                                                   

AT REGENT PARKS WE OFFER YOU 

- PART EXCHANGE  

- 0% INTREST FREE LOANS  

- PRICE COMPARISON                                                                                                             

- LUXURY RETIREMENT LIVING  

- LOW-MAINTENANCE  

- LOCAL AMENITIES  

RESIDENTIAL PARK HOMES FOR OVER 45’S 

ALL SAINTS PARK, CLAVERLEY, SHROPSHIRE , 

WV5 7AZ  

Ring Simon on 07534 603662 or
email simon@westmidlandsmagazines.com
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Improve, Don’t Move!
Maximise the value of your home.
It’s time to upgrade your current garage door to a Garolla. 
They’re strong, secure and thermally insulated. So if you’re 
transforming your garage into a home gym, offi ce space, 
garden bar or simply using it to house your pride and joy, 
Garolla has the perfect solution to transform your home.

  SPACE-SAVING – MAXIMISE YOUR GARAGE HEADROOM

  SECURITY-ENABLED AUTO-LOCKING SYSTEM

  CHOICE OF 21 COLOURS TO MATCH YOUR HOME

  REMOVAL AND RECYCLING OF YOUR OLD DOOR

  DEDICATED AFTER-CARE TEAM

www.garolla.co.uk

9.8 out of 10 4.8 out of 54.8 out of 5 / 4,700 reviews

GAROLLA     PREMIUM
Increased Security • Double Insulation

One-Touch Close

£895
COMPACT  • UP TO 2.4M PREMIUM   5.1M   BLACK

£2,740

PREMIUM  3.4M  ANTHRACITE
£1,990FREE 

FITTING
PAYMENT ON 
INSTALLATION

01902 581 449 
0121 369 0917
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Wolves Foundation
Our History

Wolves Foundation began life as Wolves in the 
Community in 1991, thanks largely to the work 
of the late Baroness Rachael Heyhoe-Flint, a 
pioneering cricketer who also had a spell as a 
Wolves director and club vice-president. 
Rachael was in charge of the public relations at 
the club and would arrange for players to carry 
out visits in the community.

In 2008, we became a registered charity as 
Wolves Community Trust, gradually increasing 
the number and range of our projects. We then 
rebranded as the Wolves Foundation in 2017 
and have continued to expand our programme 
of activities ever since, with over 40 different 
projects now running throughout the city.

About us

Wolves Foundation is a cornerstone of the city 
of Wolverhampton. Through a team of highly 
skilled, dedicated staff and volunteers it 
harnesses the strong local connection with 
Wolves to motivate, educate and inspire tens of 
thousands of beneficiaries of its work across the 
city.

The charity works in partnership with key local 
stakeholders including the local authority, police, 
health service and education providers to 
identify risk factors in the city around societal 
issues and health status; using data and insight 
to deliver evidence-based practice through its 
vast array of projects that address these needs 
through its key three objectives;

• Healthier, more active people
• Lifelong learning and skills
• Safer, stronger communities

Working in the community is vital to its work and 
removing barriers to engagement regardless of 
age, gender, race, religion, sexual orientation, or 
disability. With participants ranging from 1 
month to 100 years old across 225 different 
delivery sites in the city, work is delivered all 
year round improving the physical and mental 
health, personal development and life choices of 
the people engaged in its work.

Data from its last 12 months work shows;

• 92% of participants have improved their   
 mental and physical wellbeing
• 90% of participants have improved their   
 educational achievement
• 84% of participants feel they now contribute  
 more to a safer, stronger, more inclusive   
 community.

Fairtrade Partnership

Wolves Foundation have given their support to 
Fairtrade Fortnight, an awareness campaign 
promoting better prices, decent working 
conditions and fair terms of trade for farmers 
and workers in the developing world.

For over 20 years now, Fairtrade campaigners 
have played a crucial role in calling for a fairer, 
greener and more sustainable future for food, 
and this two week spell, starting today, encour-
ages and reminds people that, even at a local 
level, their actions can make a positive impact 
on a global scale.

That is why Wolves Foundation have – for the 
first time – decided to join the campaign, 
partnering up with Wolverhampton Fairtrade 
Partnership who were the first in the country to 
be awarded Fairtrade status by the Fairtrade 
Foundation, an accolade they have now held for 
19 years.

“Fairtrade is a really important initiative where, if 
you buy food and drink from Fairtrade, part of 
that money is used to help farmers in the 
countries producing the products to improve 
their lives,” says Wolves Foundation’s Senior 
Schools Officer Marnie Richards.

“It can help them receive a fair income, as well 
as being invested into community projects in 
their local areas such as transport, water supply 
and schools and education.

“It also helps the environment because farmers 
who sell Fairtrade products must follow certain 
guidelines such as improving soil and water
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quality, avoiding using harmful chemicals and 
reducing their greenhouse gas emissions.
“You can buy Fairtrade products all the year 
around but this fortnight is about bringing 
together local businesses and organisations to 
raise awareness and celebrate the positives.”

The Wolverhampton Fairtrade Partnership was 
initially set up by former MP Lord Bilston Dennis 
Turner, and current chair Julia Farrell recently 
visited Molineux to confirm the new partnership.
Julia met with Marnie and Wolves Foundation 

Schools’ Officer Jeevan Kang, who has also 
been leading on a special project which will 
conclude during Fairtrade Fortnight.

“Jeev has been delivering a Fairtrade workshop 
via a six-part programme at Stowlawn Primary 
School which will then finish, here at Molineux, 
on March 1st,” added Marnie.

“This will include fun activities such as football 
sessions, Fairtrade workshops and a tour of the 
Stadium.”
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As Prince of Wales, Charles has been preparing for this 
moment for most of his life, under the tutelage and 
guidance of his late mother, Elizabeth II. He will be 
recorded in history as the longest ever heir apparent, and 
the oldest to ever accede to the British throne at the age 
of 73. 

Charles Philip Arthur George was born on 14th November 
1948, during the reign of his grandfather King George VI. 
After the death of the King in 1952, his mother Elizabeth 
became Queen and Charles became heir to the throne at 
just three years old. 

Charles was educated at Cheam and Gordonstoun schools, 
in the footsteps of his father Philip. He was the first heir 
apparent to attend school rather than receive private 
tuition. His time at Gordonstoun was hard, he referred to 
it as “Colditz in kilts” but later reflected, “…it taught me to 
accept challenges and take the initiative.” He left in 1967 
with six O levels and two A levels in French and History. 

Charles went on to read Archaeology and Anthropology, 
then switched to History at Trinity College, Cambridge. 
He gained a 2:2 Bachelor of Arts in 1970. As Prince of 
Wales, he also spent a term at the University College in 
Aberystwyth, in order to study the Welsh language and 
history. In 1975, Cambridge University awarded him a 
Master of Arts. 

Charles joined the Royal Air Force and trained as a 
jet pilot, then the Royal Navy, where he qualified as a 
helicopter pilot. The Prince’s Trust was founded in 1976 
with the £7,500 severance pay from the Navy. Since then, 
Charles has established sixteen more charities which raise 
over £100 million annually. 

In 1981, he married Lady Diana Spencer. They had two 
sons, William born in 1982 and Harry in 1984. The couple 
divorced in 1996, and Diana was tragically killed in a car 
accident a year later. 

In 2005, Charles married Camilla Parker-Bowles. The 
official title of Princess of Wales was never  publicly 
acknowledged, instead Camilla became known as the 
Duchess of Cornwall. 

The Duchy of Cornwall Estate was established by Edward 
III in 1337 for the heir to the throne. As Duke of Cornwall, 
the 53,000 hectare estate provided Charles with a private 
income to fund public, charitable and private activities, 
effectively making him financially independent. The estate 
passed to Prince William when he became heir apparent. 

On 8th September 2022, Queen Elizabeth passed away 
peacefully and King Charles III became the new monarch. 
Coronation plans have been laid out for many years, 
under the codename ‘Operation Golden Orb’. It’s thought 
that the service will be smaller than the last coronation 
in 1953, and include different faiths and communities 
to reflect the change in British society. The Church of 
England ceremony will be broadcast internationally, and 
requires an oath and anointment, delivery of the orb and 
enthronement. The coronation of King Charles III and 
Camilla takes place in Westminster Abbey on 6th May 
2023. Long live the King!

King
Charles III

I T S / Shutterstock.com
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Links to the Past
Black Country History with Tim Hamilton

Caring for your Photographs
 Hello, my name is Tim  
 Hamilton. At my place  
 of work, I have fried fish  
 and chips, boiled and  
 rolled Dandelion and  
 Burdock flavoured suck  
 and dressed up in   
 Victorian costume…  
 You guessed it; I work  
 at the Black Country 
Living Museum. I currently form part of the 
Collections Team helping take care of the 
80,000 plus objects which have been acquired 
from local businesses and donated by people in 
the community over the last 50 years, all of 
which contributes to telling the story of the 
Black Country.

With Christmas and the New Year well behind 
us Spring Time is just around the corner and we 
tend to start to thinking about having a good 
old fashioned spring clean. Sorting out attics, 
garages and sheds. Inevitably, people will come 
across shoe boxes of certificates, cards, letters 
and photographs. We rummage through them, 
reminisce, distract ourselves from the cleaning 
bit we actually intend to do and the things 
which are most important to us get shoved 
back in their box and forgotten about until the 
next deep clean or house move. That’s because 

most of us don’t know how to properly care for 
our treasured possessions. So, with that in 
mind, here are some really simple tips for 
preserving and protecting your photograph 
collection from degradation while still using, 
enjoying and getting the most out of it.

I spend a lot of time looking at old photographs 
and while sometimes it is possible to research 
or guesstimate a date or location based on 
clues within the image, there is nothing quite 
like when the context is already defined. If you 
have a lot of photos which span decades, or 
have photos you’ve acquired from family; I’d 
recommend taking a soft pencil and making a 
note on the back with all the things you can 
remember about it and the people or places 
depicted. If you become stuck and don’t know 
where to start, the famous story writing 
prompts: “Who, What, Where, When & Why” are 
a great place to start. If you do get into a groove 
where you feel an anecdote or short story about 
what happened before or after the photo was 
taken is appropriate, it might be better to jot it 
down in a specific notebook or journal, number-
ing both the photographs and the journal 
entries so they can be easily matched up. 
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As well as having the context, it’s even better of 
course when photographs are in good nick. 
Over time, photos will get bent, folded or torn 
especially if you like to get them out regularly to 
show family and friends. The first step is making 
sure you have a tidy space such as a table to 
get them out on and that the area is free of 
drinks, food or ink pens which could spill or 
leak. While this might sound a bit OTT, I’m not 
going to recommend wearing gloves! Honest. 
Wearing gloves while handling any archive 
material can actually limit dexterity and cause 
more accidents. Instead, ensuring everyone has 
clean, dry hands, should be more than enough 
to keep your photographs clean and ship-shape 
for years to come.
 
When it comes to packaging, it’ll really depend 
on the type of collection you have, your budget 
and whether or not it’s even that important to 
you. But if you do decide to go down the 
professional archival route, you can shop at 
preservation equipment stores for acid free and 
museum grade polyester wallets which clip into 
a binder or can be laid flat in storage boxes and 
are available to specifically hold everything from 
glass slides and film negatives to Polaroids and 
postcards. But if that all sounds a bit onerous, 
an ordinary album with individual pockets will 
do the trick and is far more preferable than 
being stacked unprotected in a shoebox, or 
taped or glued into a scrap book!
 
For photos you want on display, consider 
having them copied and only displaying the 
re-print or making sure to switch the photos out 

every so often. Sun light damage is, sadly, 
inevitable and you might not notice until it’s too 
late.
 
Finally, where you store your photographs when 
they’re not in use can be just as important as 
how they’re stored. Are they on a shelf near the 
fireplace?, in a suitcase in the loft?, on a side 
table for easy access? or perhaps they are in 
your kitchen or conservatory. Some of these 
areas would be a bit of a red flag, as they can 
not only fluctuate drastically in temperature and 
humidity but can also be places susceptible to 
accidents, water ingress and pests. Leading to 
and encouraging the growth of mould, foxing of 
paper, acceleration in red rot (the deterioration 
of old leather bound folders and books) and 
cold places like a kitchen with a stone floor can 
even attract silver fish which feed on materials 
such as paper, glue and photographs! Alterna-
tively, consider storing them in an upstairs 
room, in or on top of a wardrobe or some 
similar location where they will be protected 
from flooding, light damage and drastic changes 
in temperature and humidity.
 
The care of photographs and object collections 
more broadly is a huge subject and therefore not 
possible to cover it in its entirety here, but do 
keep your eyes on the West Midlands Magazine 
each month for further hints and tips for caring 
for your collections and who knows; your prized 
possessions could one day make it into a 
museum or archive for the whole world to learn 
from and enjoy for generations to come.

Ask me all your collection care queries on Twitter 
@MrTimHamilton 
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Please call Gary on

01902 519221
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Easter Adventures with the National Trust

 
From getting active in the great outdoors, to 
spotting the signs of spring, and experiencing 
nature bursting into life at the places the National 
Trust cares for; there are over 190 Easter trails to 
choose from across England, Wales and Northern 
Ireland.
 
Every single National Trust Easter trail is different 
and celebrates nature, history and beauty. Follow 
winding garden paths or woodland trails to 
complete an activity sheet before claiming your 
prize.
 
Each National Trust Easter trail ends with a 
chocolate egg, or vegan and free from egg, made 
here in the UK using cocoa that’s responsibly 
sourced from Rainforest Alliance Certified farms.
 
National Trust Easter egg trails cost £3 per child, 
plus normal National Trust admission/free entry 
for National Trust members.
 
To discover your nearest National Trust Easter 
trail, visit: www.nationaltrust.org.uk/easter
 
SHROPSHIRE
 
Attingham Park, near Shrewsbury:
www.nationaltrust.org.uk/attingham-park

Make your way along the trail and find nature-in-
spired activities for the whole family. The trail 
takes place between 25 March to 16 April, from 
8am to 5pm, with last trials sold at 4pm, so come 
along and explore the beautiful grounds of 
Attingham Park.
 
The price of the trail is £3 per child and includes a 
trail map, pencil, bunny ears and a chocolate egg 

at the end. Booking is not required for the trail. If 
you would like a quieter trail we recommend 
coming on a weekday or before 10.30am or after 
3pm. On weekends between 11am and 2.30pm 
the trail can get very busy.
 
Benthall Hall, near Broseley:
www.nationaltrust.org.uk/benthall-hall
 
Set off on your own Easter adventure in the 
garden at Benthall Hall. Discover what's new in 
nature at this time of year. Spring flowers are 
blooming and wildlife is waking up for the new 
season. Complete the activities and earn your 
chocolate reward. It's £3 to take part. Please 
book your car park space during the Easter bank 
holiday weekend.

 
Dudmaston, near Bridgnorth:
www.nationaltrust.org.uk/dudmaston

Discover what's new in nature this Easter at 
Dudmaston. Easter trails are available at 
Dudmaston Hall from Sunday 2 - Sunday 16 April 
(excluding Fridays and Saturdays); and in Comer 
Woods from 7 - 10 April. Trails are £3 each and 
include a prize.
 
STAFFORDSHIRE
 
Biddulph Grange Garden, near Stoke-on-Trent: 
www.nationaltrust.org.uk/biddulph-grange

Get ready to spring into action with the annual 
Easter Egg Hunt at Biddulph Grange Garden.
Follow the trail around the garden from 1 – 16 
April, there are 10 activity stations for you to 
enjoy, including potting a seed to take home, 
cloud spotting and welly-wanging.

Once you have completed the trail and had lots 
of fun you can claim your chocolate prize. Easter 
Egg Hunt trails £3 each, includes a chocolate 
prize. Normal admission prices apply.

Bring the whole family together this 
Easter and treat your loved ones to a 
spring adventure with the National Trust.



Kinver Edge and the Rock Houses, near Stour-
bridge: www.nationaltrust.org.uk/kinver-edge

Find out what's new in nature this spring at the 
Rock Houses. Join us for Easter adventures from 
Friday 7 - Sunday 16 April. Follow the trail, 
complete the activities and collect your Easter 
Egg once you've finished. Activity sheet and 
Easter Egg cost £3 (normal admission applies).
 
Moseley Old Hall, near Wolverhampton:
www.nationaltrust.org.uk/moseley-old-hall
 
Come along and join the Easter fun at Moseley 
between Friday 31st March and Sunday 16th 
April. With your activity sheet in hand, discover 
the journey taken by Charles II in 1651 as you 
weave your way around the trail.

Once you have completed your adventure, go 
back to one of the friendly Easter helpers to 
collect your Easter egg.

Activity pack and easter egg £3. No booking 
required, normal admission applies.

Shugborough Estate, near Stafford:
www.nationaltrust.org.uk/shugborough-estate
 
Visit Shugborough Estate this Easter (1 – 16 April) 
for a fun filled Nature Adventure, with a choco-
latey surprise. Follow our Easter Trail, and try 
your hand at being a weather presenter, getting 

crafty or find the giant birds nest. Make sure you 
stop by the farmyard, where you may see some 
of our springtime Southdown Lambs or Dorking 
Chickens, and don’t forget to head into the 
Gardens and Parkland so see spring blooms 
come to life.
 
WEST MIDLANDS

Wightwick Manor and Gardens, Wolverhampton: 
www.nationaltrust.org.uk/wightwick-manor

Come and join our Easter adventures at Wight-
wick from 1 to 9 April 2023. There will be a fun 
packed activity sheet and a great selection of 
activities across the gardens for the family to 
enjoy.

Activity sheet with Easter Egg prize - £3 per 
participant, normal admission costs apply, no 
booking required.
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